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The period of the '90s was called by Ralf Dahrendorf the decade of "citizenship”, due to the historical transformations that 
influenced the evolution of civil consciousness and education for citizenship. In opposition with the depreciation of the 
fundamental values of modern epoch, actual period is characterised  by the rebirth of civic virtue. Under these circumstances, 
education for citizenship may be considered among the most efficient means for establishing a new social contract, based on 
citizens’ rights and duties, which could reinstate social cohesion and solidarity. European Council also underlines that the 
contemporary educational system plays a crucial part in individuals training as independent and responsible citizens. 
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1.  Introduction  
 
 Virtual communication represents the product of contemporary society, of informational and electronic society. 
It is the communication generated by the Internet, by the world of virtuality, world understood by some as the space 
of unreality, and by others as the space of a parallel, but artificial world. But perhaps one of the fundamental traits of 
virtual communication consists in this very profound relation generated with the very original meanings, 
significances of the concept of communication. We refer here to the original significance of comunis, comunitate. 
Thus, virtual communication, by means of the Internet, is the only modern communication way regenerating the 
communities. It is one of the most important criticisms that can be brought against all the theoreticians who 
predicted contemporary society’s stripping of significations, the loss of humanity and of the individual in the 
technologic and information jungle around him. Reading a book or a newspaper, watching a TV programme is 
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processes that take place mainly individually, finding the individual alone in most cases. In exchange, in most cases 
surfing the net aims not only at seeking information, but at searching for the “others”, irrespective of the geographic 
area they inhabit. It is a communication characterised, first of all, by interactivity. Thus, we consider that probably 
the most important product of this type of communication refers to virtual communications. Consequently, we 
understand by virtual communication the totality of communicational processes and manifestations taking place in 
the virtual space of the Internet, of new media, as a result of the individual’s relation of immersion into a world 




Most of CMC takes place by text communication (there are also imagologic significants of web pages, for 
instance). In this type of communication, people are stripped of their social status, grace exactly to a text-based 
communication, mainly, that cannot contain information about the tone of voice or facial expressions (and thus the 
aspects of the non-verbal communication get minimised). The “fatic” aspects of the face to face conversation are 
minimum in CMC, and sometimes they are characterised by a certain exacerbated anxiety of the sender then he has 
no feedback (Aoki, 1994). One of the advantages of such a text-based communication is that it reduces the sources 
of certain discriminating patterns such as gender, race, social-economic status, physical traits and at the same time it 
increased the degree of mutual interaction. It is a reality that since medieval times written communication has not 
undergone such a great reviving until today, with the help of the computer. Thus, CMC destabilises certain 
hierarchies that become irrelevant now. Moreover, CMC’s written communication determines an enhancement of 
interactions among ideas born from discussions, as it is known that attention in CMC is drawn by the message rather 
than the sender, and focused on ideas and concepts, dedicated to formulations. An extremely important psycho-
sociologic aspect determined by the computer-mediated communication refers to the higher degree of self-image 
control exhibited to the others. In most cases, the only identity made known to the other is the “ID” or “user name”, 
which in many cases is fictional. Thus, CMC is characterised by an almost absolute anonymity of communicators 
and a process of re-construction of a functional self. They can compose their character in the process of written 
communication, reinvent their experiences, sensations, needs, ideas, family status, social position etc. – their entire 
humanity. Consequently, due to the anonymity character of CMC, communicators can manipulate their self-image 
better than in face to face communication and can introduce themselves in whatever light they choose to. It is an 
achievement due to CMC of a burning desire to become the person each of them wishes to be. It is an absolute 
existential freedom that CMC creates to individuals, freedom that some could call noxious due to the very absence 
of control, both from the interlocutor's part, and self-control. The issue of control was studied in relation with the 
social norms and social contract. Such researches (Bicheri & Lev-On, 2007) aimed at highlighting the main 
differentiations between the effect of face to face communication (FtF) and computer-mediated communication 
(CMC). In FtF communication persons tend to keep the promises and commitments assumed in view of observing 
the rules and imposing social norms, through three processes: identification (humanisation), discussion, 
commitment. In CMC one remarks a decrease of commitment observance due first of all to the substantial size of 
the group (their number is not exactly known in most cases) and also due to the geographic dispersion. Bicheri and 
Lev-On (2007, p. 150) realised a synthesis of the main results and studies related to the differences between the two 
types of communication from the perspective of communication effects: The effect of communication is present in 
the context of mediated communication: CMC exhibits higher rates of co-operation, in comparison with other 
communicational media; The effects of communication vary by different degrees in direct proportionality with the 
richness of the communication channel. Videoconferences have effects similar to those of FtF communication, 
whereas written communication produces much less co-operation. In general, the effects of CMC communication 
approximate the effects of FtF when the traits of FtF communication are approximated; When CMC is used for 
solving certain social dilemmas, and the content of communication is normatively charged, the CMC effects are 
more powerful than those of FtF communication. This can be explained by the need for compensating the 
conceptual indices in mediated communication; Compared to FtF communication, it is much more difficult to 
establish co-operation within CMC, as the CMC channels are weaker. In FtF communication, this co-operation 
deteriorates in time because of the lack of continuous, periodical communication, but once it is revived, the co-
operation rates increase again; Especially within asynchronous communication, it is much more difficult to establish 
social contracts through CMC, and when such agreements are reached, they are much more often breached than in 
FtF communication. 
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The most important aspects related to the degree of CMC communication achievement refer to credibility and 
commitment. The major differences are correlated with the absence of verbal indices (tone of voice, fluency, 
rhythm, rhetoric, expression manner etc.), of visual indices (body language, visual contact, facial expression etc.), of 
social ones (status, gender, group, ethnic origin, profession etc.) and, last but not least, of physical indices (physical 
development, age, complexion, colour of skin, hair, etc.). Most such indices are considered indices of the confidence 
degree and can influence the quality of communication. In virtual media, CMC communication supposes a high 
degree of mistrust, and even when the communication commitment takes place, it is easily breached. Furthermore, 
the effects upon the communicational stakeholders are minimum as long as everyone is aware of the absence of a 
serious repercussion. The most important effect of communication commitment takes place, today, during 
videoconferences, but also in the on-line communication; as a result of the development of technologies and 
increase of the number of users, commitments and promises become more credible through the discovery of the 
social benefits and fear of exclusion. This is the part where education for citizenship should interfere. The problem 
of responsibility and of respect for the other is a core aspect not only for the new identity of the young, but also a 
base principle of the democratic adult behaviour. Learning how to respect the other, his/her values and his/her 
freedom, represents one of the most important assets of the citizenship. Thus, the new place and role of the school: 
to make the social norms to be interiorized and to become as powerful as in the real life, even if there is no control 
in the virtual world. 
 
3. Research results: virtual communities and their specificity 
 
The proliferation of virtual communities due to the Internet and the use of social media is a recent years’ 
characteristic. Moreover, in a Deweyian spirit, the reinventing and rediscovery of communities, even in the virtual 
space – characteristic to contemporary times – represent a return to one of the primary, etymological meaning of 
communication (Nadolu, 2007), the sense of communis. The contemporary sharing has different forms. Thus, there 
are already active communities under the form of councils, news-groups, groups for conferences organisation etc.  
Consequently the communication realised through Internet starts to change the way people interact, both formally 
and informally. In an analysis of media interactivity Abe (2009), draws the attention upon the way in which 
informational society has changed the media users’ perception about the surveillance and monitoring activity. 
Traditionally, the surveillance activity was considered overwhelming and repressive, and at present the ubiquitous 
surveillance is seen as a game, a pleasant activity for those who voluntarily subject themselves to it during the use of 
interactive media. When McLuhan (2006), argued the transformation of contemporary society into a “global village” 
due to the development of the network of mass media informational media, he implicitly predicted also the future 
existence of “nowhere communities”, with no connection with any geographic space, limited by nothing. In this 
respect Webber (1967), considers it more productive to replace traditional communities by a term closer to reality, 
i.e. “accessibility communities”, term appeared following the development of the new communicational 
technologies. Thus, one of the major changes technology and implicitly “virtual communication” bring about refers 
to the reconsideration of the significance of space in interhuman relationship, irrespective of the field where they 
take place (from family, school, to work group etc.). Consequently, the concept of «network nation» launched by the 
American researchers Hiltz and Turoff back in 1978 refers to this relationship of exchanging vast amounts of 
information and types of social and emotional communication among colleagues, friends and even “strangers” who 
share common interests. These communities built by CMC, the “nowhere” communities, of persons sharing 
common interests, affinities and associations, are also encountered under the name “on-line communities ”, 
“electronic communities” or “virtual communities”. They are found in the global Internet network under the form of 
discussion groups. They are characterised by a high dynamisms, as there is almost no impediment for anyone to join 
or leave at will the life of such a community. Two general categories of virtual communities have been remarked: 
the first refers to the communities comprising individuals who have actually met before, have had face to face 
encounters (or at least some of them). In this type of virtual community, CMC is used only to maintain routine 
communication, to discuss some subjects considered of interest for its members or for the co-operation in certain 
projects. The main forms of manifestation of this type of communication is electronic mail or e-mail; as for the 
second category, the individuals do not necessarily know one another, but share the same common interests, systems 
of values and objectives. Here, CMC is mostly used under the form of on-line forums or electronic conferences for 
the exchange of information and ideas. Some major differences identified between virtual communities and 
traditional communities (Aoki, 1994) are: freedom from geographic limitation, enhanced degree of accessibility 
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depending of each person’s will; possibility to save and keep messages and information; limitation of 
communicational processes to text messages. Nevertheless, some researchers (Morioka, 1993) consider that these 
virtual communities are not entirely totally different from traditional communities. He argues that they are in fact a 
geographic expansion of traditional communities in the sense that their members use CMC as means for debate and 
information exchange instead of meeting face to face. As an addition to the two previously described categories of  
virtual communities, Morioka (1993), identifies a third type, that of “anonymous communities” (tokumeisei no 
komyuniti), where the members are anonymous and share the virtual space in order to express their own self, which 
could not have happened if they had had to identify themselves. In these virtual spaces, people may play roles at 
their choice, knowing that the other too present also created images of their own self (for instance, they often 
introduce themselves as belonging to the opposite gender, or declare a different age or a profession they wish they 
had etc.). In general, argues the Japanese researcher, in such communities the members use per se the aspects of 
virtual communication. Virtual communities belong to and are the product of a hypertext society, characterised by 
individualisation, rationalisation and social levelling (Cucoş, 2006, p. 105-106). Beside enhanced interactivity, there 
are two other fundamental traits of virtual communities, i.e. synchronicity and solidarity. Hébrad (2001, apud. 
Cucoş, 2006, p. 106-107) identified among the traits of virtual communities: common interests and affinities due to 
the embracing of the same system of values, which triggers preferential relations, independent on geography; 
interactivity, almost total sender - receiver overlapping, in view of increasing the communication intensity; 
communication synchronism  which determines individuals to develop real time spontaneous relations, charged with 
“naturalness”; diversity of participants – the virtual community meaning the existence of at least two interacting 
members who come from different areas and cultures); a certain level of adhesion and participation; management of 
a common symbolic space; and more: a certain technologic competency of its members for maximising the 
communicational process from the perspective of the medium; a cognitive competency for the debate, statement or 
initiation of certain topics, themes etc.; flexibility and permanent reconstruction of content and structure. 
Consequently, virtual communities live in the world of virtual reality with the same intensity and seriousness like in 
proper reality. The virtual world is not less real, but is the only possible in order to give birth to all yearnings, 
owning potentiality and influencing through the remodelling of the real. Virtual reality not only bears in itself the 
image of the real, but also has the power to “re-imagine” and create it, far from merely producing soulless copies of 
the real. 
4. Conclusions and recommendations 
The period of the '90s was called by Dahrendorf the decade of "citizenship”, due to the historical transformations 
that influenced the evolution of civil consciousness and education for citizenship: post-communist transitions, crisis 
of the welfare state, economic and cultural globalisation (Dobrescu, 2003). In opposition with the depreciation of the 
fundamental values of modern epoch – labour, mass society and national state – this period is characterised also by 
the rebirth of civic virtue. In fact, as remarked by Bîrzea (2005), "in all the periods of crises and dilemmas, the civic 
ideal was invoked as a hope, as a solution or as a new project of civilisation ". The informal curriculum or the 
hidden curriculum places an important role in the education of the future citizens. The hidden curriculum refers to 
the non-academic, implicit and permanent learning, but based on the cognitive learning environment. The 
pedagogical influences of this curriculum are unintentional, not planned or sometime unconscious. An important 
place has also the interpersonal relationships, the organizational culture where the education takes place 
(Iacob&Cismaru, 2004): social relations, behavioural patterns, symbols, self-image etc. Under these circumstances, 
both education for citizenship and education for communication and mass-media may be considered among the most 
efficient means for establishing a new social contract, based on citizens’ rights and duties, which could reinstate 
social cohesion and solidarity based on moral order. European Council also underlines that the contemporary 
educational system plays a crucial part in individuals training as independent and responsible citizens. The 
educational systems must offer the young the opportunity to achieve knowledge, attitudes and competencies that are 
interconnected to each other: preparing for a life in a democracy, preparing for the working life, preparing for the 
cultural life. The school must adapt itself to these evolutions, by stimulating the pupils’ socialisation and by 
assurance of direct exercise of human rights and participative democracy in school. This may become a way, a 
model of forming and exercising the competencies for the foundation of the future culture, social and political life.  
In this context, virtual communities represent the expression of a new type of socialisation which, although 
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highlighted in a hyper reality, also bear and disseminate, at least on the declarative level, the social civil norms of 
traditional communities. As shown before, the impact of informal education, especially in the area of social media, 
is considerable. But the conformation through exercise to the principles of the “new education” (education for 
citizenship, education for communication) add to the shaping of youth, the future active citizens of traditional 
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